2

ORIGIN

TTTTTTTTTTTT

Origin Therapeutics

BRAND GUIDELINES
PAOYA



Horizontal
Hero Logo

Please ensure to adhere to the rules for the
ORIGIN logo.

When printing in black and white, in applications
such as news print or tax sheets, only the

approved logos should be used.

On dark backgrounds, a reversed version of the
logos should be used.
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Vertical
Hero Logo

Please ensure to adhere to the rules for the
ORIGIN logo.

When printing in black and white, in applications
such as news print or tax sheets, only the

approved logos should be used.

On dark backgrounds, a reversed version of the
logos should be used.
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Logo Misuse

Rules regarding the misuse of the ORIGIN logo.

It is important that the appearance of the logo remains
consistent. The logo should not be misinterpreted,

modified, or added to.

No attempt should be made to alter the logo in any way.
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| ogo Padding

Keep a clear, uniform edge around the logo.
ltems or graphics should not be placed too close to

the ORIGIN logo as not to detract or impede on
importance and aesthetic appeal of our brand.
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Use of color for the printed and
digital logo. The following palette
has been selected for use in all
communications.

Deep green Gradient
#004045 Gold

93/57/58/ 46
0/ 6469

Black
#000000

100 /100 /100 /100
00/ 00/ 00

White
HEFffff

00/ 00/00/00
255 /255 / 255
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